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2020 INTEGRITY REPORT FAQS

 • What is an Integrity Report? 
Other companies refer to these as their impact or sustainability reports, but bringing “integrity and charm” is what Sir Kensington’s is all about, so that’s 
why ours is called our ‘Integrity Report’. 

 • What does ‘The Food Fight’ mean?  
Capitalism is a relentless force. It has ushered in unprecedented human development, improving quality of life tremendously over the last three centuries, 
but it’s also brought unparalleled inequality and environmental degradation. Now, the world around us is shaped primarily by the activities of business, and 
so we must consciously shape business. By calling our Integrity Report ‘The Food Fight’, we’re acknowledging that it’s up to us, to you, and anyone with 
the power of choice to use it for good. We are fighting for an equitable industry where anyone has access to a good food job, and that every food job is a 
good job. In true Sir Kensington’s fashion, ‘The Food Fight’ is also a double entendre meaning both fighting for food and fighting with food...because hasn’t 
everyone had messy, mayhem fun with condiments? 

 • Sir Kensington’s has been in business since 2010, why did it take you ten years to put out a sustainability report? 
Candidly, it wasn’t until 2017 that we started looking earnestly into our key impact areas. We took the B Corp impact assessment and failed the first time. 
We worked really hard to make meaningful improvements to how we run our business and, in 2018, we became a Certified B Corp. This set in motion our 
commitment to consistently incorporate social and environmental impact into our decision-making because we consider it important not only to society 
and our stakeholders, but also to the success and profitability of our business.! 

 • Why does the Integrity Report focus on 2020 data? 
2020 serves as the baseline year for data that we will look to for year-over-year comparability. Between a global pandemic, an awakening to the realities of 
systemic racism, and a seemingly ceaseless flow of natural disasters, 2020 was a year unlike any we’ve experienced while in business. It tested our 
mission and our values, and put our commitments to our stakeholders in hyper-focus. During the summer of 2020, we publicly announced our first-ever 
impact targets and took a critical first step in inviting speculation about our efforts. This Integrity Report is the natural next step forward. We’re excited to 
continue the dialogue with our stakeholders about our key focus areas, and the topics that leave us completely dumbfounded on how to tackle. 

 • Does this report reflect all of Sir Kensington’s operations and products? 
Because of data limitations, the metrics in this report account for ~80% of our business, where we have the most visibility. That includes: 

• 80% of our suppliers by spend (called Significant Suppliers) 
• 80% of our products by revenue (called Primary Products) 
• 80% of our ingredients by weight (called Key Ingredients) 

 • How did Sir Kensington’s come up with the areas it’s reporting on? 
To maintain the integrity of our reporting, the Integrity Report was created in line with internationally-recognized frameworks, including the core principles 
and guidelines from the Global Reporting Initiative (GRI) Standards, the commitment to stakeholder inclusivity from the B Corp Impact Assessment, and the 
need for critical action from the UN Sustainable Development Goals (SDG) Decade of Action. 

If you’re interested in learning more about these topics, check out the GRI website, learn about B Lab’s mission (B Lab is the company behind B Corp), and 
read the UN SDGs (Sustainable Development Goals).! 

 • So, how did Sir Kensington’s perform against its goals? 
The Integrity Report explains how we think about and manage our impacts and provides an update on Sir Kensington’s initial impact targets announced in 
the summer of 2020. We achieved our initial goal around team performance incentives, but fell short of our target for recycled content in paper fiber 
packaging. We also expanded the scope of topics that we measure publicly and openly discussed additional challenges, including that we’re far from our 
ambitions in demographic representation on the team and within leadership, and that while we have successfully transitioned to a higher standard egg 
across our portfolio in 2020, we still face limitations in how we can communicate our Organic certifications on our labels. 

 • Who was involved in making this report? 
In developing our first-ever report, we built upon our regular conversations with our core stakeholders, highlighting how their feedback is incorporated into 
the company’s go-forward impact strategy. As part of our engagement process, we garnered valuable data on what our end-consumers, or ‘eaters’, impact 
partners, team members and suppliers care about. Sir Kensington’s also partnered with Storyroot and TCO London on the execution of this report. 

 • Why are the editorial pieces included in the report? 
In addition to direct reporting on our own impact areas, we commissioned external writers to develop editorial pieces that dive deeper into often-
undiscussed topics and explore our position within the capitalist global food system. Together with our ongoing stakeholder engagement efforts, this 
content is meant to invite speculation and debate about Sir Kensington's efforts and amplify our commitment to continuous improvement. 

 • Is Sir Kensington’s still a Certified B Corp? 
Yes! We have been a proud Certified B Corp since 2018. We are in the middle of the rigorous assessment process now to stay certified and will make those 
results publicly available for anyone to see. 

 • Where can I download the report? 
To download the full report, visit www.sirkensingtons.com/integrity-report. Sir Kensington’s impact website houses a summary of key topics and metrics, 
and additional resources on our process and approach to reporting. 

 • How can I get a physical copy of the report? 
To order a physical copy of Sir Kensington’s report, go to https://www.sirkensingtons.com/market/products/food-fight. 

 • I have more questions! Is there anyone I could talk to? 
Yes! If you still have questions or comments, or if you have any ideas to share, give us a shout at hello@sirkensingtons.com. 


